EFFECTIVELY USING SOCIAL MEDIA TO RAISE
THE PROFILE OF WORCESTERSHIRE
COMMUNITY FOUNDATION

OVERVIEW
Worcestershire Community
Foundation are an
independent charity and
the Community Foundation
for Worcestershire. They
are part of a national
network of 46 Community
Foundations, one of the
fastest growing
philanthropic movements in
the UK.

Worcestershire Community Foundation (WCF)
wanted to raise their profile on social media, to
connect with their grantee organisations and to
build an online network of local charities.
Following a series of tailored training sessions with
Online Media Works, WCF now have to know-how
to use each platform and they have a clear purpose
and target audience for each.
Their posts now reflect their brand’s message and
are more cohesive. Followers have increased on
each platform and engagement has increased by
56% on Facebook.

“Thanks Esther for all your help
and support, so kind, patient
and efficient…..you have been a
star over the last few months!”
onlinemediaworks.co.uk

Lucy Wells
Development
Director
Worcestershire
Community
Foundation

RESULTS & RETURN ON
INVESTMENT

CHALLENGES
1. WCF had set up social media accounts on Twitter and
Facebook but they were not confident about what sort
of content would lead to purposeful engagement.
2. WCF wanted to use a scheduling platform but lacked
knowledge and were also unsure about how to develop
a range of content suitable for the different platforms.
3. WCF wanted to be able to measure the impact their
social media but again but did not know what to look for.
This all meant that their social media strategy was, at
best, ‘hit and miss.’

WCF's Twitter following has grown by 60%
Also, there has been a significant increase in the number of
people favouriting, retweeting and engaging with WCF's
tweets.
The WCF's business Facebook page followers have grown
by 36%. Post engagement has increased 56%
As a result of WCF engaging with social media users in a
more strategic manner, they have increased engagement
with local charities and strengthened existing partnerships.
As their content is more engaging and eye catching, this
ensures that they stand out when people scroll. This
encourages them to stop and find out more about WCF.

SOLUTION
‘Power Hours’ (flexible, one to one training sessions)
were booked with Online Media Works to explore each
platform and find out how WCF could make best use of
each one to develop relationships and grow awareness
online. The ‘Power Hours’ were specifically designed to
address the challenges that were identified.

RESULTS & RETURN ON
INVESTMENT
Social media objectives were agreed:To raise awareness of the organisation by: Sharing community fundraising stories
Signposting to related services
Building an audience of donors, other charities, trustees,
other parties (eg local councils, NHS etc) and local
businesses.

ABOUT ME
I’m Esther Partridge-Warner and I work with
businesses to raise their game on social media;
by helping you find clarity, by developing skills
and the confidence you need to drive your
business forward to success.
In autumn 2017 I commenced lecturing in social
media at the Business School in the University of
Worcester.
My superpower is
demystifying social
media and will work
with you to develop a
plan which raises your
profile and increases
awareness.
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